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	DATE:
	
	ADVERTISING CLIENT:
	

	YOUR NAME:
	
	INDUSTRY:
	

	EMAIL ADDRESS
	
	TARGET DEMO:
	

	PHONE NUMBER:
	
	TITLE OF PROMOTION:
	

	ENTITY:
	(Include moniker, if applicable: i.e. WSUN /  “Sunny 101”)
	DURATION:
	(Specific dates or date range:  i.e. 3/1 – 4/15 or 
6 weeks)

	WEBSITE URL:
	
	CONTACT FOR MORE STORY DETAILS:
	

	MARKET:
	
	EMAIL ADDRESS:
	

	FORMAT:
	
	PHONE NUMBER:
	

	After you have filled out this form, please gather your example files 
and send your completed submission to: smadison@emmisinteractive.com

	CLIENT OBJECTIVE:

	Please be as specific as possible in stating the client’s goals:
· What was the client advertising?  Was a new product being introduced?  Or were they just generating brand-awareness?

· What target audience were they trying to reach and why?

· What did they hope to accomplish?  (To generate leads… drive site traffic…etc.) Did they set an expectation regarding the outcome of the promotion?

	

	

	SOLUTION:

	What on-air, online and on-site elements were used in the promotion, 
and how did they work together to form a truly integrated solution?

	

	

	MEASUREMENT OF SUCCESS:

	
When reporting your measurement of success, please consider the following:

· How did the client’s brand benefit from the solution?  Were their goals met?  (The measurement of success should always relate to the objective.)

· How did the client perceive the outcome? 

· How did the solution enable the users to interact with the client’s brand?  

· How did the users respond to the promotion in terms of enthusiasm/engagement?
· What quantitative results were generated?  Note: When citing numbers, please provide a frame of reference.  For example, a report of 4,000 page views is not as impressive as “website traffic to the page more than doubled during the two-week time period and generated 4,000 page views.” This also applies to other statistics, such as an increase in client product sales, number of database or contest entries collected, etc.  

· Would the client work with you again?  Have they already agreed to place another interactive buy with your entity?  
Please provide a testimonial, if possible. 


	


	BACKSTORY:

	When reporting your backstory, please consider the following:

· What BaseStation® tools were used to create this promotion?

· Did this promotion contain custom code?  If so, how else could it be executed using BaseStation®?

· How were you able to sell the client on this idea?  
· What advice would you give other sellers who are pitching this concept?

· How can this concept be adapted for other clients, formats and/or industries?



	


	EXAMPLE INSTRUCTIONS—SCREEN SHOTS

	
Please provide a screen shot for each online element of the solution—not just one.  
Elements represented may include: email blasts, home page placement, contest features, gaming screens, etc.  


Important:

· When collecting your screen shots, it is not necessary to capture the entire screen.  Images can be cropped to show only the client-sponsored part of the page; however please be sure to include your site’s logo and header, so we can identify your entity when looking at the cropped image.
·  If you wish to show a full page (scrolling) example, please send the URL of the page with this form.  
Our design team will capture the screen shots.

· Also, please be sure that the screen shots relate to the story being told.  For example, if the success story revolves around the number leads generated via a contest, please be sure there are screen shots of the contest—not just a home page tile and email blast.
· Please designate the order in which the screen shots should appear to best tell the story.
· Please paste your screen shots at the end of this form, or attach them as individual .jpg files with this form in an email.



	EXAMPLE INSTRUCTIONS—FLASH / MULTIMEDIA

	If the example involves Flash, JavaScript or other custom code:
· The example needs to be fully contained and able to run offline.  All files and assets need to live within the same folder, and the main page should be called index.html. If other pages are referenced, they need to contain the .html extension. Note that all assets (images, Flash files, multimedia, JavaScript, etc.) need to live and function out of the same directory, and cannot require Internet access to function. Please send everything as a .zip file.
If the example involves video:

· Please provide the video in a QuickTime format (.mov) and specify how you would like the video to appear (i.e. embedded in the page or in a pop-up window, etc.)



INTERACTIVE IDEA VAULT® / SUBMISSION FORM








